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Hanyang University, Seoul, Korea 

 BUS 2003, Basic Marketing 

 BUS 3080, Service Marketing 

 BUS 8075, Marketing Research Method 

 BUS 8077, Consumer Behavior 

 MBA 4001, Introduction of Marketing 

 MBA 4008, Retail Channel Management 

MBA 4022, Luxury Brand Management 

 

University of Houston, Houston, TX 
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Retail Employees’ Propensity to Leave”, International Journal of Retail 
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Hyun, H., Park, J., & Thavisay, T. (2020). “A Study of Antecedents and Outcomes of 
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Park, J., & Ahn, J. (2020). “Editorial Introduction: Luxury Services Focusing on 

Marketing and Management, Journal of Retailing and Consumer Services”, 

 

Park, J., Kim, D., & Hyun, H. (2020). Understanding Self-Service Technology 

Adoption by ‘Older’ Consumers. Journal of Services Marketing,  

 

Kim, D., Hyun, H., & Park, J. (2020). “The Effect of Interior Color on Customers’ 

Aesthetic Perception, Emotion, and Behavior in the Luxury Service”, Journal 
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Gong, T., Park, J., & Hyun, H. (2020). “Customer response toward employees’ 
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Job Satisfaction, and Work Performance”. Journal of Healthcare 

Management, 65(2), 90-105. 
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psychology, 10, 2290. 
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The Moderating Effect of Brand Trust”. ASIA MARKETING 

JOURNAL, 21(2), 99-115. 

Park, J., Ahn, J., Thavisay, T., & Ren, T. (2019). “Examining the Role of Anxiety  



 4 

and Social Influence in Multi-benefits of Mobile Payment Service”. Journal of 

Retailing and Consumer Services, 47, 140-149.  

Jeong J., Hyun, H., & Park, J. (2019). “The Role of Emotional Service Expectation  

Toward Perceived Quality and Satisfaction: Moderating Effects of Deep 

Acting and Surface Acting”. Frontiers in Psychology, 10, 321-329. 

Park, J., Frances, G., & Hyun, H. (2019). “The Influence of Social Capital through  

Social Media: A Study of the Creation of Value in Shopping Behavior. The 

International Review of Retail, Distribution, and Consumer Research. 

Hyun, H., Park, J., Ren, T., & Lim, M. (2018). FEA Approach to Explore Chinese  

Consumer Acceptance of Wearable Devices, Korean Academy of International 

Business (국제경영학회지), 29(4), 123-144. 

Park, J., Lee, Y., Hyun, H., & Amendah, E. (2018). “M-Payment Service:  

Interplay of Perceived Risk and Trust in Service Adoption”. Human Factors 

and Ergonomics in Manufacturing & Service Industries, 29(1), 31-43. 

Hyun, H., Park, J., Ren, T., & Kim, H. (2018). “The Role of Ambiance and  

Aesthetics on Millennials’ Museum Visiting Behavior”. Art & the Market, 

8(2), 152-167. 

Ahn, J., Park, J., & Hyun, H. (2018). “Luxury Product to Service Brand Extension  

and Brand Equity Transfer”. Journal of Retailing and Consumer Services, 

42,22-28. 

Lee, S., Park, J., Hyun, H., Back, S., Lee., S., Frances, G., & Ahn, J. (2018).  

“Seasonality of Consumers’ Third-Party Complaining Behavior”. Social 

Behavior and Personality: International Journal, 46(3), 459-470. 

Hyun, H., Park, J., Pham, T., & Ren, T. (2018). “Consumer Value and Social Media  

Usage on Luxury Product for Vietnamese Consumers”. Asian Marketing 
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Hyun, H., Park, J., Hong, E., & Kim, W. (2018). “Adoption and Re-usage Intention  

of 3D Printer in B2B Settings”. Journal of the Korean Management 

Engineering Society(한국경영공학회지). 23(2), 109-125. 

Park, J., Ahn, J., & Yoo, W. (2017). “The Effect of Price and Health  

Consciousness and Satisfaction on Medical Tourism Experience”. Journal of 

Healthcare Management, 62(6), 405-417. 

Hartmann, N., Rutherford, B., & Park, J. (2017). “Sequencing of Multi-faceted  

Job Satisfaction across Business-to-Consumer Salespeople: Multi-Group 

Analysis”, Journal of Business Research 70, 153-159.e 

Rutherford, B., Hamwi, A., Cho, Y., Friends, B., & Park, J. (2017). “The Role of  

Emotions on Frontline Employee Turnover Intentions”, Journal of Marketing 

Theory and Practice 25(1), 57-68. 

Yang, J., Park, J., & Endo, S. (2017). “What Matters the Most? The Key Factors  

That Lead to a New Service Adoption”, Human Factors and Ergonomics in 

Manufacturing & Service Industries 26(6), 680-691. 

Lee, D., Zhang, Y., Cottingham, M., Park, J., & Yu, HY. (2017). “Values and Goals of  

Chinese Sport Consumers Contrary to American Counterparts”, 

International Journal of Sports Marketing and Sponsorship, 18(1) 11-28. 
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Lee, A., Back, K., & Park, J. (2017). “Effect of Customer Personal Characteristics on  

the Satisfaction-Loyalty Link: A Multi-Method Approach”, Service Business: 

An International Journal, 1-19. 

Ren, T., Hyun, H., & Park, J. (2017). “Medical Tourism Service: The Role of  

Patients’ Perceived Health Consciousness and Value”. Journal of Service 

Science Research”. 9(2), 179-195.  

Hyun, H., Park, J., & Ren, T. (2017). “The Role of Perceived Multi-Dimensions of  

Risk and Product knowledge on Purchasing Chinese Product”. Journal of 

Product Research (상품학연구), 35(6), 85-91. 

Hyun, H., Chung, J., Park, J., & Yoo, W. (2017). “Building Customer Loyalty  

through E-contact Center”. Journal of Product Research (상품학연구), 35(3), 

181-190. 

Park, J., Lee, Y., Yoo, W., & Hyun, H. (2017). “The Effects of Cause-Related  
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Product Research (상품학연구), 35(1), 1-11. 

Park, J., Yoo, W., Lee, Y., & Hyun, H. (2017). “The Effects and Cause-Related  

Marketing on the WOM and Purchase Intention”, Journal of the Korea 

Management Society (한국경영공학회지), 22(1), 151-169. 

Lee, D., Cottingham, M., Pearson, D., Kim, S., & Park, J. (2016). “Collaborative  

Strategy in the Sports Industry: Team Co-Branding”, Service Industries 

Journal 36(11-12), 595-613. 

Lee, S., Lee, S., & Park, J. (2016). “The Interplay of Internet Addition and  

Compulsive Shopping Behaviors”, Social Behavior and Personality 44 

(11), 1901-1912. 

Thavisay, T., Kim, R., & Park, J. K. (2016). “The Effect of Attitudes towards  

Social Media Advertising and Brand Equity Model on Yong Consumer’s 

Purchasing Intention”, Service Marketing Journal(서비스마케팅저널), 9(1), 5-

22.  

Hwang, Y. H., Back, K.J., & Park, J. K. (2015). “How Do Potential Medical Tourists  

Expect? Assessing Expectation Based on Gap Analysis and Structural 

Equation Modeling”, International Journal of Tourism Science(한국관광학회 
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Ahn, J. & Park, J. (2016), “Product-to-Service Extension: The Impact of Brand  

Equity on Upscaled Service”, Human Factors and Ergonomics in 
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Park, J. & Gunn, F. (2016), “The Impact of Image Dimensions Toward Online  

Consumers’ Perceptions of Product Aesthetics”, Human Factors and 

Ergonomics in Manufacturing & Service Industries. 26(5), 595-607. 

Lee, S., Lee, Y., Lee, J., & Park, J. (2015). “Personalized E-Services: Consumer  

Privacy Concern and Information Sharing”, Social Behavior and Personality, 

43(5), 729-740. 

Park, J., Frances, G., Lee, Y., & Shim, S. (2015). “Consumer Acceptance of a  
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Revolutionary Technology-Driven Product: The Role of Adoption in the 

Industrial Design Development”, Journal of Retailing and Consumer Services, 

26, 115-124. 

Mikeska, J., Hamwi, A., Friend, S., Rutherford, B., & Park, J. (2015).  

“Artificial Emotions Among Salespeople: Understanding the Impact of 

Surface Acting”, Marketing Management Journal, 25(2), 54-70. 

Park, J., Chung, T., Rutherford, B., & Gunn, F. (2015). “The Role of Listening in  

E-contact Center for Customer Relationship Management”, Journal of 

Services Marketing, 29(1), 49-58. 

Park, J., Yoo, W., & Rutherford, B. (2015). “Sales People as Emotional Laborers:  

Psychological and Behavioral Outcomes”, Asian Marketing Journal, 16(4), 53-

71. 

Lee, Y., Lee, S., Lee, S., & Park, J. (2015). “An Investigation on Consumer Value  

and Intention Toward Social Media: Exploring Information Characteristics of 

SNS”, Journal of Consumption Culture (소비문화연구), 18(4), 27-46 

Oh, J. H., Park, J., & Rutherford, B.N. (2014). “Management of Front-line  

Financial Sales Personnel”, Journal of Financial Services Marketing, 19(3), 

208-220. 

Rutherford, B. N., Marshall, G. W., & Park, J. (2014). The Moderating Effects of  

Gender and Inside versus Outside Sales Role in Multifaceted Job Satisfaction. 

Journal of Business Research, 67(9), 1850-1856.  

Oh, J. H., Rutherford, B. N., & Park, J. (2014). The Interplay of Salesperson’s Job 

Performance and Satisfaction in the Financial Services Industry. Journal of 

Financial Services Marketing, 19(2), 104-117.  

Park, J, Han, H., & Park, J. (2013). “Psychology Antecedents and Risk on Attitudes 

toward E-customization”, Journal of Business Research, 66(12), 2552-2559.  

Cho, Y., Rutherford, B., & Park, J. (2013). “Emotional Labors Impact in a Retail 

Environment”, Journal of Business Research. 66 (5), 670-677. 

Park, J., Lee, Y., & Yoo, W. (2013). “Emotional Flow from Managers to Staffs in the 

Retail Industry”, Journal of Channel and Retailing (유통연구), 18 (1), 57-81. 

Chung, T., Rutherford, B., & Park, J. (2012). “Understanding Multifaceted Job 

Satisfaction of Retail Employees”, International Journal of Retail and 

Distribution Management. 40 (9), 699-716. 

Endo, E., Yang, J., & Park, J. (2012). “The Investigations on Dimensions of E-

Satisfaction for Online Shoes Retailing”, Journal of Retailing and Consumer 

Services. 19 (4), 398-405. 

Park, J., Gunn, F., & Han, S. (2012). “Multidimensional Trust Building in E-tailing: 

Cross-cultural Differences in Trust Formation and Implications for Perceived 

Risk”, Journal of Retailing and Consumer Services. 19 (3), 304-312. 

Wei, Y., Rutherford, B., Park, J., & Hur, W. (2012). “Increasing Job Performance 

and Reducing Turnover: An Examination of Chinese Female Salespeople”, 

Journal of Marketing Theory and Practice. 20 (4), 421-434. 
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Lee, EJ. Lee, S., & Park, J. (2012). “What Drives Online Compulsive Buying: The 

Role of Consumer Skill, Knowledge, and Facilitating Conditions”, 

International Journal of E-Services and Mobile Applications. 4 (4), 48-60. 

Park, J., & Rutherford, B. (2012), “Electronic, Mobile, and Social Technologies: 

Their Future in the Service Industry”, Editorial Preface for Special Issue of 

International Journal of E-Services and Mobile Applications, 4(4), 1-3. 

Park, J., Rutherford, B., Yoo, W., & Lee, Y. (2011). “The Effect of Retail Manager’s 

Personal Traits and Emotional Variables on Multi-faceted Job Satisfaction”, 

Journal of Channel and Retailing (유통연구), 16(4), 95-127. 

Rutherford, B., Park, J., & Han, S. (2011). “Increasing Job Performance and 

Decreasing Salesperson Propensity to Leave: An Examination of an Asian 

Sales Force”, Journal of Personal Sales and Selling Management, 31(2), 171-

183. 

Park, J., Chung, H., & Rutherford, B. (2011). “Social Perspectives of E-contact 

Center for Loyalty Building”, Journal of Business Research, 64(1), 34-38. 

Park, J., Chung, T., & Hur, W. (2011). “The Role of Consumer Innovativeness for 

Adopting Internet Phone Services”, International Journal of E-Services and 

Mobile Applications, 3(1), 1-16. 

Hur, W., Park, J., & Kim, M. (2011). “The Role of Commitment on the Customer 

Benefit-Loyalty Relationship in Mobile Service Industry”, Service Industries 

Journal, 30(14), 2293-2309. 

Park, J., & Feinberg, R. (2010). “E-formity: Consumer Conformity Behavior in 

Virtual Community”, Journal of Research in Interactive Marketing, 4(3), 197-

213. 

Hur, W., Park, J., & Kim, Y. (2010). “Food and Situation Specific Lifestyle 

Segmentation of Kitchen Appliance Market”, British Food Journal, 112(3), 

294-305. 

Yoo, W., & Lee, Y., Park, J. (2010), “The Role of E-Interactive Services for 

Consumer Value Creation in E-tailing”. Journal of Retailing and Consumer 

Services, 17, 89-96. 

Lee, E., & Park, J. (2010). “Service Failures in Online Double Deviation Scenarios: 

Justice Theory Approach”, Managing Service Quality, 20 (1), 46-69. 

Park, M., & Park, J. (2010). “Exploring the influences of perceived interactivity on 

consumers’ e-shopping productivity”, Journal of Customer Behaviour, 8 (4), 

361-379. 

Oh, S., Lehto, X., & Park, J. (2009), “Travelers’ Intent to Use Mobile Technologies 

as a Function of Effort and Performance Expectancy”, Journal of Hospitality 

Marketing and Management. 18 (8), 765-781. 

Park, J. & Chung, H. (2009). “Consumers’ Travel Website Transferring Behavior: 

Analysis Using Clickstream Data-Time, Frequency, and Spending”, Service 
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Industries Journal, 29 (10), 1451-1463. 

Lee, Y., Park, J., & Widdows, R., (2009), “Exploring Antecedent of Consumer 

Satisfaction and Repeated Search Behavior for E-Health Information”, 

Journal of Health Communication, 14 (2), 160-173.  

Lee, E. & Park, J. (2009), “Online Apparel Purchase using E-Personalization 

Services”, Journal of Retailing and Consumer Services, 16 (2), 83-91. 

Park, J., Chung, H., & Yoo, W. (2009), “Is the Internet a primary Source for Health 

Information?”, Group Comparison for Channel Choice”, Journal of Retailing 

Consumer Services, 16 (2), 92-99. 

Ono, A., Park, J., & Widdows, R. (2009). “Perceived Quality and Search Behavior of 

Online Information”, Japanese Advances in Consumer Studies 

(消費者行動研究), 15 (1-2), 1-20.  

Kwong, S. & Park, J. (2008), “Digital Music Services: Consumer Intention and 

Adoption”, Service Industries Journal, 28 (10), 1463-1481 

Amendah, E. & Park, J. (2008). “Consumer Involvement and Psychological 

Antecedents on Eco-friendly Destination: Willingness to Pay More”, Journal 

of Hospitality and Leisure Marketing, 17 (3), 262-283 

Park, O., Lehto, X., & Park, J. (2008), “Service Failures and Complaints in the 

Family Travel Market”, Journal of Services Marketing, 22 (7), 520-532. 

Lee, Y. & Park, J. (2008). “The Mediating Role of Conformity for E-compulsive 

Buying in Virtual Community”, Advances in Consumer Research, Vol. 35, 

387-392. 

Kim, D. Y., Park, J., & Morrison, A. (2008). “A Model of Traveler Acceptance of 

Mobile Technology”, International Journal of Tourism Research, 10, 393-407. 

Lehto, X., Douglas, A., & Park, J. (2008). “Mediating the Effects of Natural 

Disasters on Travel Intention.”, Journal of Travel and Tourism Marketing, 23 

(2), 29-44. 

Park, J., Yang, S., & Lehto, X. (2007), “Adoption and Usage of Mobile Technologies 

for Chinese Consumers”, Journal of Electronic Commerce Research, 31(3), 

196-206. 

Goetzinger, L., Park, J., Lee, Y., & Widdows, R. (2007), “Value-Driven Consumer E-

Health Information Search Behavior and Perceived Information Quality, 

International Journal of Pharmaceutical and Healthcare Marketing, 1(2), 

128-142. 

Xu, W., Feinberg, R., Park, J., & Kim, I. (2007), “The Tyranny of Service Level”, 

Defying the Limits: CRM Transformation MRI Research, Volume 7, 167-169. 

Park, J. & Goetzinger, L. (2007), “The Role of Trust Dimensions in Online Retailer’s 

Trust Building Efforts”, Journal of Customer Behaviour, 5, 285-306. 

Park, J & Park, J (2007), “Multi-channel Retailing Potentials for University 

Licensed Apparel: Theoretical Approach.”, Clothing and Textiles Research 

Journal, 25 (1), 1-12. 

Yang, S., Park, J., & Park, J. (2007), “Consumer Channel Choice for University 

Licensed Products: Theoretical Applications of Modified TAM and Social 

Identification.”, Journal of Retailing and Consumer Services, 14 (2), 165-174. 
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Park, J. & Yang, S. (2006), “The Moderating Role of Consumer Trust and 

Experiences: Value Driven Usage of Mobile Technology”, International 

Journal of Mobile Marketing, 1 (2), 24 – 32. 

Amendah, E., Park, J., & Warrington, P. (2006). ‘Consumer Adoption of M-

commerce as an Alternative Shopping Channel : Approach from Attitude 

toward M-service Providers’, Journal of Academy of Business and Economics, 

VI – 2, 28-36. 

Esteva-Armida, E. & Park, J. (2006). “E-trust for Mexican Consumers: Empirical 

Investigation for Three Dimension”, Advances in Consumer Research, Latin 

America I, 49-52. 

Lim, J., Widdows, R. & Park, J. (2006), “M-Loyalty: Winning Strategies for Mobile 

Carriers.”, Journal of Consumer Marketing, 23(4), 208-218. 

Goetzinger, L., Park, J. & Widdows, R. (2006), “E-customers’ Third Party 

Complaining and Complementing Behavior”, International Journal of Service 

Industry Management, 17 (2), 193-206. 

Park, J., Ono, A. & Endo, S. (2005), “Customized Product in Online Market: 

Comparative Study of Japanese and US consumers”, International Journal of 

Business Research, 25-31. 

Goetzinger, L. & Park, J. (2005). “The Role of Hedonic and Utilitarian Product for 

E-consumer Trust”, Journal of Academy of Economics and Business, V-1, 162-

167. 

Endo, S. & Park, J (2005). “E-Customization Process in Competitive Online Market: 

Empirical Study on Customer Attitude on Customized Products”, E-business 

Review, VI, 45-49. 

Goetzinger, L. & Park, J (2005). “E-trust Based Customer Profiling in Different 

Dimensions: Empirical Investigation on E-tailer's Competence, Integrity and 

Benevolence”, E-business Review, VI, 166-170. 

Park, J., Widdows, R. & Lee, Y (2004). “Empirical Investigation on Reputation and 

Product Information for Trust Formation in Consumer to Consumer Market”, 

Journal of Academy of Business and Economics, III-1, 231-238. 

 

+ [Outstanding Paper Award by Emerald Literati Network, 2008] 

^[Best Paper Award by Korean Retailing Association, 2014] 

*[Best paper award from 78th TOSOK International Tourism Conference, 2014] 
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Ahn, J., Back, K., & Park, J. (2017). “Trends in Medical Tourism in South Korea”, 

Apple Academic Press, New Jersey, USA, (ISBN 978-1-77188-505-8) 

Lee, S., Lee, J., & Park, J. “Globalization and Consumer Oriented Market Economy 

(2014) (Korean Title: 소비자와 글로벌마켓 중심의 시장경제)”, PYBook Press, 

Seoul, Korea, (ISBN 979-11-303-0128-0). 
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Lehto, X., Park, J., Park, O., & Lehto, M. (2007). “Text Analysis of Consumer 

Reviews: The Case of Virtual Travel Firms”, in Human Interface and the 
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NY. CD Rom. 

Lee, Y., Park, J. & Lee, E. (2009), “The Impact of Online Communication on 

Interpersonal Quality and Loyalty”, Proceeding of American Collegiate 

Retailing Association’s Annual Educator Conference, New York, NY. CD Rom. 
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Adopting Internet Phone Service”, Proceeding of American Collegiate 
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Chung, H. & Park, J. (2008). “Exploring Site Transferring Consumer Behavior: A 

Role of Referring Website”, Advances in Consumer Research, V36, 850. 
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Park, M., & Park, J. (2007). “Perceived Interactivity in Online Retail Services: 

Approach from the Features.”. Proceedings of IEEE, International Conference 

on Service Operations and Logistics, and Informatics, Philadelphia, PA.  
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Sabherwal and Rick Watson, Eds., Acapulco, Mexico: Proceeding of American 
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Hyun, H., Park, J., Lee, S. & Kim, J. (2019), The Effects of Perceived 
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Park, J., Hyun, H., & Kim, H. (2017) "Brand Extension from Service to Products: 

Consumer Willingness to Pay Premium Price". Korean Distribution 

Association 2017, Seoul, Korea. 
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to Adopt Mobile Device for Travel: A Multi-National Study.”, International 
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European Journal of Marketing, Guest Editor for Special Issue on The  
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Motivation and Experiences, 2021. 

Journal of Retailing and Consumer Services, Guest Editor for Special Issue  

on 4th Industrial Revolution in Retailing and Services, 2020. 

Journal of Retailing and Consumer Services, Guest Editor for Special Issue  

on Luxury Services, 2019. 

Frontiers in Psychology, Guest Editor for Special Issue on Analyzing  

 Emotional Labor in the Service Industries: Consumer and Business  

 Perspectives, 2019. 

International Journal of E-Services and Mobile Applications, Guest Editor 

 for Special Issue on Electronic/Mobile/Social Technologies and the 

 Future in the Service Industry, 2012.  

 International Journal of E-Services and Mobile Applications, Associate 

 Editor, 2008 to 2017. 

 Journal of Research in Interactive Marketing, Editorial Advisory Board, 

 2010 to 2016. 

 Journal of E-Business, Editorial Board of Reviewer, 2004 to 2010. 

 E-Business Review, Editorial Board of Reviewer, 2004 to 2010. 
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 International Journal of Human Ecology, Editorial Board, 2004 to 2012. 

 Journal of Customer Behaviour, Editorial Advisory Board, 2008 to 2014. 

 Korea-American Energy Exploration and Production Society, Editorial  Board, 

2010 to current. 
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 Vice President, AHLiST (www.ahlist.org), 2010-2011.  
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 2008. 
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2017-2018. 
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Diego, CA, 2017. 
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  Chicago IL, 2007. 
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